
RECRUIT PARTICIPANTS

DEVELOP PARTICIPANT SCREENER

HOLD SESSIONS

FOCUS GROUPS
IN-DEPTH

INTERVIEWS

E-MAIL
DIRECT OR

PANEL

TELEPHONE
INTERVIEWS

ON-SITE
INTERCEPT
INTERVIEWS

DEVELOP SURVEY QUESTIONNAIRE

PRETEST (REVISE AS NEEDED)

CONDUCT (FIELD) SURVEY

CODE AND TABULATE RESPONSE DATA

DATA ANALYSIS REPORT

APPLY RESULTS

PRESENTATION

ON-LINE
RESEARCH

SEARCH/DIRECTORIES

REFERRALS
FROM OTHERS

IDENTIFY NEEDS /
DESIRED OUTCOMES

SOLE SOURCE
PROPOSAL

REQUEST FOR
PROPOSALS

(MULTI-SOURCE)

INDUSTRY
ASSOCIATIONS

DECISION TO CONDUCT MARKET RESEARCH

IDENTIFY CONSULTANT TO CONDUCT RESEARCH

SELECT CONSULTANT TO CONDUCT RESEARCH

CONDUCT RESEARCH

TYPICAL MARKET RESEARCH PROCESS

IDENTIFY RESEARCH METHODOLOGY

Strategic Consulting & Market Research


